Horizontal Strategy
Traditional Business, Sales
and Multi-Level Marketing
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° Extremely Successful,
They Are Broken Away
From The Rest . . .
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ALL IN COMPETITION

Multi-Level Marketing Commissions

Are Cut-Off at 4 to 7 Levels 4
= 7 * And Only A Few

Are Eligible To
Get Paid

¢ Creates competition

* No cooperation/collaboration

e MLM: a system designed to duplicate horizontal marketing

Vertical Strategy
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¢ Encourages teamwork/support

e When one succeeds, everyone benefits

¢ Everyone receives 100% credit
for sales and volume generated

e Maximizes the probability of individual success

¢ Synergistic



